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Despite all the hype, e-mailing remains one of the most effective channels for talking to your audience. It offers a privileged, personalized relationship with each recipient who has agreed to receive your e-mails.
Whether it's a newsletter, a promotional offer or a follow-up to a shopping cart abandonment, your e-mails must leave a lasting impression.
That's where images come in. They illustrate what you're saying, and help your audience identify your brand as soon as they open the e-mail.
If you're already involved in e-mail marketing, you've probably already found yourself faced with the choice of format for your image. To avoid making risky decisions, we're going to compare JPEG, PNG, PDF and SVG formats for static images in e-mail distribution.
Think about your e-mail distribution before making a choice
The choice of image format depends very much on the specific purpose of the e-mail. In fact, each image format has its own advantages and disadvantages. That's why the intention of the e-mail and the role of the image in the body of the e-mail are important.
So before making your choice, you need to ask yourself a few questions.
What is the purpose of the e-mail?
This question is often easy to answer, depending on whether it's a newsletter, promotion, order confirmation or internal communication. The important thing is always to keep this in mind when making your choice.
What type of image?
If it's a computer graphic, a decorative image, a product image, a signature or an important graphic, the format will have to be adapted. The role of the image in the e-mail is therefore decisive.
Is the image adapted to the user's device?
Not all image formats offer an optimal experience depending on whether they are viewed from a cell phone, computer or tablet. This is another factor to take into account.
How heavy is the file?
Some image formats stand out for their lightness, others for their definition. The higher the image definition, the greater the image weight. Files that are too heavy may take a long time to load, while those with low definition may lack sharpness.
Is the image format compatible with the recipient's e-mail software?
This question comes in brackets, because most image formats today are normally readable by most e-mail programs.
However, the SVG format can sometimes pose a problem. In some very specific cases (such as when a company uses its own e-mail software), recipients may not be able to read your image.
Comparing static image formats
Once you've answered all the above questions, all that's left to do is choose a format. To help you in your comparison, here's a description of each one.
JPEG (Joint Photographic Experts Group)
This is probably the best-known and most widely used format on the Web today. JPEG is ideal for photographs or complex images with many color nuances.
It's a format that can easily be compressed without losing image quality. Provided the image contains no fine details or text.
The JPEG format is therefore ideal for improving display speed and offering the best possible user experience.
However, if you want an image with transparency effects or areas with sharp edges, this is clearly not the format to choose.
PNG (Portable Network Graphics)
The PNG format is often chosen for images with transparency, such as logos or simple graphics. It maintains good image quality while allowing transparency. This is a real advantage for a variety of visual applications.
Thanks to its ability to maintain quality without excessive compression, PNG is preferred for graphic elements requiring impeccable sharpness and clarity.
However, PNG files can become relatively large. This is a disadvantage for e-mail display speed and user experience.
PDF (Portable Document Format):
The PDF format is renowned for its ability to preserve page layout, fonts and complex graphic elements. It is particularly well suited to multi-page documents such as brochures, reports and presentations.
PDF is therefore ideal for sharing professional documents while ensuring consistent presentation across different devices and software.
However, PDF can pose problems of loading speed, especially for large files. Its use in the body of an e-mail is therefore less recommended (if not technically impossible) for simple images or graphics intended for quick viewing. This makes it a special format in this list.
SVG (Scalable Vector Graphics)
The SVG format is excellent for vector images, such as logos, icons and diagrams. Its ability to be resized with no loss of quality means it can be displayed clearly on all devices.
Its characteristics closely resemble those of PNG. However, SVG is often a lighter format. It should be favored for rapid image opening.
As explained earlier, some e-mail programs do not support SVG files, which can lead to display problems. Use of this format should therefore be treated with caution.
Think dynamic urls
As you know, in marketing, message personalization is important for audience engagement. If you only use static images, your personalization will be limited to the content in the body of the text.
But what if the merge tags you use to personalize the text of your e-mails also worked on the text of your images? All without code.
It's a great way for you to reinforce the sense of recognition among your customers. You don't even have to worry about image format. A simple dynamic url transforms any template into a customized visual. And it's all done on Abyssale.


In conclusion, there is no ideal image format for e-mail marketing. It's the purpose of the e-mail and the role of the image that determine the best format to use. Although JPEG and PNG are very versatile, in some cases PDF or SVG may be preferable.
However, using static images isn't always the best way to create a link with your target audience. Dynamic urls allowing you to customize your Abyssale templates are surely more appropriate.
If you'd like more content like this related to visual creation and creative automation, follow us on Linkedin.


Robin Falacho
Copywriter
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Slow asset production is killing your growth. Unlock your agency’s true potential now.

	No training required
	Custom development available


	PSD import via Photoshop plugin
	7-day free trial without credit card



Boost my asset production speed →
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How to Develop Creative Workflow for an Agency
Discover how to develop a creative workflow for your agency. Learn what goes into an efficient creative agency workflow.

How to Create HTML5 Banner Ads - The Complete Tutorial and Guide
Discover how to create HTML5 banner ads. Learn the exact process to create banner ad and run it in your advertising campaign. 

5 Best Creative Automation Tools Today
Discover the best creative automation tools today. Learn what creative automation software to use to scale your creative production.
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